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LA fan is the center of everything”

e Je treba fanouskovi presné
vysvétli a podat, kdo jsme

e Televizni divaci, navstévnici akce

e 5 kontinentl, 506 mil. fanousku,

zavodni obdobi 9 mésicu
(jedinecnost)
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Business Ecosystem

e 40 znacek
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The fastest growing sport property on social media

NEW DIGITAL PLATFORMS

. Are-launmedweosnemdappwltnan improved look
andfeelandnewdlgmlaavertlsmoandormded

content capabilities

the sport
o mmedlaformwengaoenrmermm
gmpodast.FlTV.Flsm.FlExpeﬂencesand
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Broadcast and commercials - innovation

* Velmi dulezité prvky
* Néco specialniho a unikatniho
 Stale je potreba rozvijet

NTLY IMPROVING
OO ADCAST AND MEDIA

= R O A D CAST g'f,?-ﬁd%mwso O

SHOWCASE THE SPO

'N NOVATl O N AND PARTNERS.

« 100% broadcast control
; ota
; TURN

COMMERCIAL
INNOVATION

AN AUTHENTIC INTEGRATION INTO
THE RACING SPECTACLE

:mm

CLOSER TURN WATERMARKING

INTRO
SEQUENCE COLLABORATION

IMPROVED F2/F3
RACE PRODUCTION

NEW CAMERA
POSITIONS
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Fans

* Fanzone

* Aktivace partnerd, touchpoints se 4
mil. navstevniky, Uzasny zazitek bez
toho, aby fanousek musel navstivit
zavod

* Hospitality
* Paddock Club — nejlepsi mista, luxus +
experience

* F1 Experience

* Pro partnery a ,celebrity”,
statisicovy zazitek (exkluzwnl produkt,
lidi to ChtEjI a jsou za to ochotni zaplatit
— primy konta t se sportovcem a
sportovistém)

* Fan festival
e 4-6/rok
* V centru mésta
* Hudba, film, mdéda

05.12.2018

N
EESTIVALS

R
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ARI OF OUR NEW ERA:

THE FORMULA ONE PADDOFK
CLUB®IS F1'S PREMIER | s
HOSPITALITY PLATFORN\.

Offersguestsone of the very best hosp/ ality
experiences | in the worid, including

. The best seats in the house, right above the pit
garagesonthe start/finishline
. Pitdane access during the pit- ranewalk

« Driver meet-and-greets
« Four-course gourmet meal with openbar

ISC 2018 Geneva, SUI

IFE IN THE
EF1COMES TO L a

ATTENDED
THE FIRSTS5F1 FAN

"EorErANRRE

| N TE ATTENDING
|| Mfm'%muwv
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RE-IMAGINING THE
F1BRAND

Pivoting Formula 1 from a pure
sports brand to an entertainment &

\




Global impact — technological innovation

e STEM based education

e Karting school
* Esports — The Future of Sport

IN THE 2018
SERIES

IMPRESSIONS
ON SOCIAL
MEDIA

05.12.2018 ISC 2018 Geneva, SUI 7



1. Spectacular entertainment
> Huge brand expoSuré

3. unparalleled reach
4. Modern assets
5. Flexible packaging
6. Targeted ROI
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